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v300 Product Code: Z2001-00

The v300 is our entry level product incorporating 
the v600 patented cross polarized subsurface 
technology into an affordable package. Suggested 
use with sclerotherapy, hair restoration, general 
surgery or aesthetic fi ller procedures.

Features and Benefi ts

• Revolutionary patented cross polarized  
technology allows the user to see approximately 
1mm below the skin’s surface.

• The v300 emits a larger, 6 to 8 inch diffused 
area of light which is preferred by some 
physicians when used for general dermatology, 
sclerotherapy and hair restoration.

• Combine this with changeable magnifi cation and 
you have the complete visualization system for 
all of your needs.

• Allows user to be hands free during procedures.  
The reduced glare minimizes stress and eye 
fatigue.  Increased accuracy, reduced procedure 
time and reduced tissue damage are results 
that are benefi ts to the patient and medical 
professional.

v600 Product Code: Z1924-00
  

The v600 combines high-powered, color corrected
illumination with the highest quality optical fi lters to 
produce optimum light density for use with laser
goggles during laser procedures. Combine this with
changeable magnifi cation and you have the
complete Visualization System for all of your needs.

Features and Benefi ts

• Revolutionary patented subsurface technology 
allows the user to see approximately 1mm below 
the skin’s surface.

• Combines high powered, color corrected 
illumination with the highest quality optical fi lters 
to produce optimum light density with laser 
goggles during laser procedures.

• Combine this with changeable magnifi cation and 
you have the complete visualization system for 
all of your needs.

• Our patented cross polarization technology 
literally shows you what’s under the skin and 
allows you superior targeting of telangiectasia 
and spider veins.

Syria Scientifi c - Products   800-714-1374
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Syria Scientifi c - Products   800-714-1374

Vantage  Product Code: Z3500-01 Floor
  
Paired with Syris’ patented cross polarized 
technology, magnifi cation; LED lights provides a 
quality light source. Floor stand or table top options 
offer a unique level of comfort to the medical 
professional and patient. Suggested to be used with 
sclerotherapy, hair restoration, general skin exams 
with some lasers. 

Features

• Revolutionary patented subsurface technology 
allows the user to see approximately 1mm 
below the skin’s surface.

• Free standing design offers ultimate versatility. 
• 5” lens enables easy photo documentation. 
• Combine this with magnifi cation and you have 

the complete visualization system for all of your 
needs.

• Our patented cross polarization technology 
literally shows you what’s under the skin and 
allows you superior targeting of tissue.

Benefi ts

• Excellent for general exams, sclerotherapy and 
hair transplantations. 

• Improved outcomes by eliminating glare and 
accentuating subsurface structures. 

• Superior diagnosis

Photography

• Enhance your practice with photo 
documentation with your own camera. 

• The Vantage provides point and shoot 
photographic capability for capture of images 
and for documentation and patient consult.
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For more information about Venosan North America, 
please feel free to contact them:

Venosan North America
300 Industrial Park Ave. 
P.O. Box 1067 
Asheboro, North Carolina 27204

venosan@venosanusa.com 

(336) 629-7181     
(800) 432-5347        

Fax: 
(336) 629 8006 
(800) 849-0946

Sales: 
venosan@venosanusa.com
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Marketing

Visual sclerotherapy is considered a cosmetic procedure and 
therefore, not insurable.  Since it is often, not only associated 
with medical spas, but a valuable component of a cosmetic 
practice, advertising can be a very effective means of acquiring 
patients.  Like other cosmetic procedures, word of mouth isn’t 
always the most effective advertising due to the patient’s desire 
to keep body enhancing treatments private.  The following 
are sample advertisements found in various magazines and 
newspapers.  Including before and after pictures is always 
intriguing and enticing to potential patients.  

Other than media advertising, open houses, educational 
seminars, health fairs and speaking engagements at local clubs 
have proven to be a very effective form of advertising.  Keeping 
a log of how the patient heard about your practice will enable 
you to tweak your sources of advertising in order to be the most 
effective with your budget.
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Marketing Tips:

Holding strong in a slow economy

AAI Corporate Meeting
March 18-20, 2010
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